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Introduction 

•State Library of New South Wales – to collect, 
preserve and make accessible documentary 
record of life in New South Wales 

•Historically included collecting newspapers, books, 
serials,  

•Now includes social media  

•Social media is documenting life 

•Working with CSIRO since 2012 and their social 
media analytics tool, Vizie, to collect social media.  

•The NSW Election 
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The Challenges of Collecting Social Media 

about Elections 

General social media collection: 

- Set up queries, collect data, check for non-
relevant content, refine queries 

 

Social media collection for Events: 

- Additional task: evaluating the topical and 
geographical coverage of the collection 

 

Possible reasons for refinements: 

- Gap in collection framework, evolving use of 
hashtags 

 



Related Work 

Start with existing best practice to refine our data collection 
methods: 

- Pandora project: 
- Provides organisation of data 

- Focuses on official and candidate-generated content 

- May not capture community-generated content on public forums 

- Computation Social Science related work 
- Twitter studies of elections in the Netherlands, UK, Austria, 

Singapore 

- Predict outcomes, examine sentiment 

- Learn from different data collection mechanisms: variants of 
candidate and election names, accounts 

- Previous data sizes were “small”: approx.  7000-16,000 posts 

 



The Election 

•State Election held 28 March 2015 

•Lower House/Legislative Assembly – 93 
seats/electorates 

•Upper House/Legislative Council – 42 seats (21 
each election) 

•504 candidates nominated for 93 electorates 

•394 candidates nominated for 21 Upper House 
seats 

•Four major parties – Liberal, Labor, National, and 
Greens 

•Total number of voters – 5,044,562 

 



Collection Framework 

•Primary subjects based on NLA Pandora. 
Example: Candidates, Parties, Interest 
Groups and Media 

•Secondary terms. Example: Candidates ï 
Australian Labor Party and Interest Group ï 
Rural 

•#nswpol under Topic-General 

•Topic-Mining included #CSG, 
#LiverpoolPlains, #nocsg 

•#newapproach #noplanBaird #FoleyFail 
#RebuildNSW, #KeepNSWWorking. 

 



Identifying Content 

1. Identify candidates, parties and their 
digital sites – eg Website, Twitter, 
Facebook, YouTube, Google Plus 

2. Enter classification terms into Vizie  

3. Enter queries – keywords, account 
names, RSS feeds, subscriptions - and 
assign to classification  

For example - @mikebaird assign to 
Candidates – Liberal Party. 

 



Ongoing Collection 

Ongoing monitoring of the election campaign 
and what was happening on social media. 

 

#leadersdebate #March4 #SolidaritySelfie 

 

Election Day - “below the line”, “polling place”, 
“vote 1”, #electionday, #fourmoreyears, 
#newspoll, “NSW election dayò, ñvote nswò, 
ñvote todayò, ñvoting nswò and “voting todayò. 

 



Total Collection 

December 2014 to April 2015 

520,000 posts collected 

3,800 queries and subscriptions 

28 classifications 

13,000 unique users 

#nswpol (98,557 posts), #nswvotes 

(65,913), @mikebairdMP (30,667), #csg 

(20,248) 

 



Total Collection 



The User Interface 



The User Interface 



Key Issues 



Key Issues 



ABC Vote Compass issues 



Lessons Learnt 



Conclusion 

1. Social Media can be collected and 

queries curated 

2. Quality Assurance – eg electorate 

coverage 

3. Large scale collecting 

4. Identifying candidates and their digital 

sites is resource intensive 



Last Word 

Collected in real time  

Made available in real time 

Assist in understanding elections and life in 

New South Wales 

 


